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This original artwork was produced for Telstra by Gilimbaa.

Gilimbaa is an Indigenous creative agency accredited by the 

Australian Indigenous Minority Supplier Council.

Our Story 
Brolga fishes in the shallows as the early morning sun begins 

to cast its light on the land. Ochre is collected here and bodies 

are adorned; today is a new day. The season begins, ceremonial 

grounds are prepared for celebration; clans come from far and wide.

The silence is broken and a chorus of Magpie Geese erupt and 

take to flight. The deep whirring sound resonates throughout the 

canyon and across the land, calling the tribes together, calling 

them as one. 

Interpretation of Artwork 
The Telstra Reconciliation Action Plan artwork represents 

connection.  

Each circle on the perimeter represents different Country,  

connected by the three pillars of Telstra’s Reconciliation Action 

Plan – Our Customers, Our Communities, Our People. These pillars 

merge at the centre point of the artwork, the place of ceremony. 

Three coolamon lie side by side. These are wooden vessels  

carrying artefacts of the celebration: seeds and yams, ochre and 

paint, or even a new born baby. These three pieces represent the 

core values of the Reconciliation Action Plan – Opportunities,  

Relationships and Respect.

At the centre of the piece, a man hurls a bull roarer - a traditional 

device used to hail people far and wide to join the celebration. 

Telstra’s Reconciliation Action Plan is like that bull roarer; it calls 

for connection, is calls for celebration, and it calls for action. 
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TelsTra CeO FOrewOrd

At Telstra, we believe that 
reconciliation is everybody’s business. 

Telstra has a longstanding and active 

commitment to Indigenous australians. 

we believe that by promoting diversity 

and inclusion we enhance our 

communities.  This makes good business 

sense and is an integral part of being a 

responsible corporate citizen. 

at Telstra, we believe that reconciliation 

is everybody’s business.  

Since launching our inaugural 
Reconciliation Action Plan last year, I’ve 
made it my business to experience first-
hand how Telstra is working to support 
Indigenous Australians.

I travelled to Arnhem Land where, through 
Telstra’s partnership with One Laptop Per 
Child Australia, I assisted in the distribution 
of laptops to Indigenous children living in 
remote communities - laptops that will 
remove barriers to education by linking 
them to the wider world, and helping them 
reach for a better future. 

In Brisbane, I had the pleasure of meeting 
leading Indigenous Australians when the 
Telstra Foundation announced it would 
partner with five Indigenous organisations 
and provide $3.5 million to fund projects 
that will make a positive difference to 
the education outcomes of Indigenous 
students. 

Throughout Australia, and especially in 
rural and remote parts of the country, we 
continued to link Indigenous customers 
with our Indigenous Hotline service to 
further promote appropriate, targeted and 
affordable telecommunications services. 

Internally, we were pleased to welcome 
14 new Indigenous trainees. Telstra is 
well placed to provide opportunities for 
Indigenous Australians, while improving 
our capability to meet customers’ needs. 
Attracting, retaining and developing 
talented people helps make Telstra a great 
place to work, and we pride ourselves on 
the diversity of our workforce.

We also encourage staff to 
incorporate Welcome to Country and 
Acknowledgement of Country protocols at 
corporate events and gatherings to show 
our respect for Indigenous people and  
their culture.

This year, Telstra is supporting 
reconciliation through “You Me Unity”, the 
national conversation about updating our 
constitution to recognise Aboriginal and 
Torres Strait Islander peoples and culture 
for the benefit of all Australians.   
I encourage you, your families and friends 
to visit www.youmeunity.org.au  to make 
it your business to get involved and show 
your support for reconciliation.

By making reconciliation everyone’s 
business, together I believe we can achieve 
real change.

david Thodey

Chief Executive Officer 
Telstra
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reCOnCIlIaTIOn ausTralIa CeO FOrewOrd

reconciliation australia is pleased to 

endorse Telstra’s second reconciliation 

action Plan (raP) and would like to 

acknowledge the many achievements 

and initiatives that have resulted from its 

first raP.

These achievements build on Telstra’s 
significant contributions and commitment 
to employment, appropriate and accessible 
services, and community development 
that benefits Aboriginal and Torres Strait 
Islander peoples and other Australians.

By embarking on its second RAP, Telstra 
is showing its ongoing and sustainable 
commitment to reconciliation in Australia. 
As Australia’s leading telecommunications 
and information services company, Telstra 
is in a truly unique position to promote 
reconciliation in Australia as everybody’s 
business. 

As a major employer in Australia, Telstra 
has the wonderful opportunity to develop 
relationships with Aboriginal and Torres 
Strait Islander peoples, organisations and 
communities. As one of Australia’s most 
recognisable brands you lead by example 
when demonstrating organisational 
respect for Australia’s First Peoples and 
drive mutually beneficial opportunities 
between your organisation’s staff, 
stakeholders and Aboriginal and Torres 
Strait Islander peoples.  

Telstra’s significant investment in 
creating opportunities for Aboriginal and 
Torres Strait Islander peoples is to be 
congratulated.

Reconciliation Australia looks forward to 
continuing its collaboration with Telstra to 
achieve change in Australia.

leah armstrong

Chief Executive Officer

Reconciliation Australia

Telstra is in a truly unique 
position to promote 
reconciliation in Australia as 
everybody’s business
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Our BusIness

Telstra is australia’s leading telecommunications and 

information services company, with one of the best 

known brands in the country.

Telstra offers a full range of services and competes in 
all telecommunications markets throughout Australia, 
providing 8.5 million Australian fixed line and 11.4 million 
mobile services. Telstra provides basic access services to 
most homes and businesses in Australia; local and long 
distance telephone calls in Australia and international 
calls to and from Australia; mobile telecommunications 
services; broadband access and content; a comprehensive 
range of data and Internet services (including through 
Telstra BigPond®); management of business customers’ IT 
and/or telecommunications services; wholesale services 
to other carriers, carriage service providers and ISPs; 
advertising, search and information services (through 
Sensis); and cable distribution services for FOXTEL’s® cable 
subscription television services.

Telstra’s international businesses include CSL New World 
Mobility Group, TelstraClear Limited and Reach Ltd.

one of the best 
known brands 

in the country
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Our CusTOmers

As a national carrier and long-term partner 
to regional Australia, Telstra understands 
the vital role that telecommunications 
plays in achieving educational, health 
and economic outcomes for Indigenous 
Australians.

We seek to better know our Indigenous 
customers and continue to offer 
products and services to address the 
distinct challenges faced by Indigenous 
communities, especially those in remote 
locations.

Our COmmunITIes

Telstra invests in communities with our 
technology, financial support, products 
and services as well as the time and skills 
of our people. We work in partnership 
with Government, business and non-profit 
organisations to support projects that 
celebrate and sustain Indigenous culture.

Telstra aims to work with Indigenous 
communities and increase opportunities 
that lead to improved education, health 
and economic outcomes. In working with 
local communities Telstra commits to a 
model of self-determination and control 
where our expertise helps build on the 
strengths of the communities that  
we support.

Our PeOPle

As one of Australia’s major employers, 
Telstra is well-placed to provide 
opportunities for Indigenous Australians 
while improving our capability to meet 
customers’ needs. Employment improves 
wealth and asset creation for families and 
communities, which in turn has a positive 
influence on the health and education 
of children. Finding ways to increase 
economic participation of the Indigenous 
working age population is a priority.  
Employing Indigenous people also has 
business benefits by serving a growing 
Indigenous customer base.

Our strategy’s three pillars – customers, 

communities, people – are the focus 

for our tactics and metrics. They help 

concentrate our activity.

We measure outcomes and results 
by aligning these pillars with the 
Reconciliation Action Plan framework of 
Opportunities, Relationships and Respect.  
This framework mandates clear objectives, 
robust auditing and a focus on measurable 
outcomes.

Success for Telstra in each of these areas 
means success for Indigenous employees, 
customers and communities,  
and vice versa.

Our FramewOrk, aPPrOaCh and OBjeCTIves

Telstra’s reconciliation action Plan (raP) stands on three key pillars:

The overall objectives for this reconciliation action plan are to:-

•  provide affordable, innovative and accessible products and services which improve
the lives of our Indigenous customers;

•  use our information and communication technologies to invest in, support and
create opportunities for Indigenous communities; and

•  improve Telstra’s attraction, recruitment, engagement and retention of Indigenous
employees.
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Our jOurney TO daTe

The success of Telstra’s reconciliation action Plan 

– both its development and implementation – is a

collaborative effort. we are all committed to and 

involved in its success.

We have consulted, and will continue to engage, widely 
both inside and outside of Telstra, to develop our 
latest RAP, and will continue to include our customers, 
communities and people on this journey.

Our customers are at the heart of everything we do at 
Telstra, and through our Indigenous Directorate, are 
intimately connected to our work that is part of our 
RAP. Telstra is part of the community – we continue to 
work together with Indigenous communities through 
our Telstra Foundation and our Sponsorships group, and 
through the many programs where Indigenous customers 
and communities intersect.  Our people are intimately 
involved in shaping Telstra’s approach – from Indigenous 
and non-Indigenous employees on Telstra’s Indigenous 
Taskforce to Telstra NAIDOC award winners to our 
emerging leaders – we are involving Telstra people from 
across the country and company, at all levels, to make 
sure our RAP is realistic and relevant.

Outside of Telstra, we engage with Indigenous leaders and 
organisations such as Dr Chris Sarra (Stronger Smarter 
Institute), Jodie Bell (Goolarri Media Enterprises); Jack 
Manning Bancroft (Australian Indigenous Mentoring 
Experience) and Rachelle Towart (Australian Indigenous 
Leadership Centre) so that we can test our RAP in a 
broader context.

we are involving 
Telstra people 
from across  
the country  
and company
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Our COmmITmenT TO resulTs

we will monitor the results of the actions outlined in our raP, and report to Telstra’s 

diversity Council, chaired by our CeO, on a quarterly basis. Both implementation and 

effectiveness of these actions are important – our raP is not just about good intentions.

We will also work with Reconciliation Australia to monitor and refresh our RAP annually.

Our RAP and its results will be made available to all Telstra employees, and to our 
customers and communities on www.telstra.com.au/cr and www.reconciliation.org.au, 
where we will also report on our results.

ACTION RESPONSIBILITY TIMELINE PERFORMANCE INDICATOR

Monitor the 
implementation of 
our RAP and report 
quarterly to Telstra’s 
Diversity Council.

Telstra Indigenous 
Taskforce

Quarterly 
reporting from 
September 
2011

Quarterly monitoring and reporting 
occurs.

Compile and publicise 
annual results for our 
RAP.

Annual results 
and refresh 
from July 2012

Results published internally and 
externally.

Annually review and 
refresh our RAP based 
on progress and results 
from previous year.

RAP reviewed and refreshed annually.
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to provide affordable, 
innovative and accessible 
products and services 
which improve the lives 
of our Indigenous 
customers.

Our CustOmers

Traditional Owners from Oenpelli celebrate the announcement 

of Telstra’s fibre investment across Arnhem Land
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ACTION RESPONSIBILITY TIMELINE PERFORMANCE INDICATOR

Promote the 
Indigenous Hotline 
(1800 444 403) to 
Indigenous customers 
in remote Australia 
to provide advice and 
information about 
Telstra’s products  
and services, billing 
and plans. 

Telstra Customer 
Sales and Service

Ongoing, with 
promotion 
reviewed 
annually

Undertake promotional campaign 
every 12 months.

Hotline calls increased by 10% year  
on year.

Optimise calling 
and other pre-
paid products for 
remote Indigenous 
communities.

Strategy & Corporate 
Services By end 

December 2012
Simplified calling card for use on 
payphones in remote communities.Telstra Customer 

Sales and Service

ACTION RESPONSIBILITY TIMELINE PERFORMANCE INDICATOR

Improve access to 
telecommunications 
in remote Indigenous 
communities.

Telstra Customer 
Sales and Service

Annual 
reporting

Improvements reported in Telstra’s 
Corporate Citizenship Report including 
new enterprise works projects 
identified, Next G coverage improved, 
and access to publicly available 
phones optimised.

Provide appropriate 
telecommunications 
solutions to 
Indigenous 
organisations so they 
can deliver better 
health, education and 
economic outcomes 
for their clients.

Telstra Customer 
Sales and Service

Ongoing, 
reviewed 
annually

Delivery of customer service as 
demonstrated in customer case 
studies.

Relationships wITh Our CusTOmers

Opportunities FOr Our CusTOmers
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Relationships wITh Our CusTOmers

Respect FOr Our CusTOmers

ACTION RESPONSIBILITY TIMELINE PERFORMANCE INDICATOR

Continue to serve our 
Indigenous customers 
who own and operate 
businesses. 

Telstra Customer 
Sales and Service

Ongoing, 
reviewed 
annually

Delivery of customer service to the 
business opportunities through the 
Next G and Next IP networks.

Work with our 
customers to support 
the roll out of new 
infrastructure to 
remote Indigenous 
communities.

Telstra Customer 
Sales and Service

Ongoing
Increased (footprint) access to 
broadband and mobile technology in 
remote Indigenous communities. 

ACTION RESPONSIBILITY TIMELINE PERFORMANCE INDICATOR

Use appropriate 
negotiation and 
consultation for access 
to traditional lands 
for the installation, 
operation and 
maintenance of 
Telstra’s network.

Telstra Operations Ongoing
Effective negotiation and consultation 
demonstrated by customer feedback 
in the delivery of projects.
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to use our information and 
communication technologies 
to invest in, support and create 
opportunities for Indigenous 
communities

Kiwirrkurra Remote Community School (WA)

One Laptop Per Child Australia Program

Our COmmunITIes
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ACTION RESPONSIBILITY TIMELINE PERFORMANCE INDICATOR

Provide an Indigenous 
student access to 
higher education 
at Southern Cross 
University.

Telstra Customer 
Sales and Service

From January 
2010 to 
December 2011

$11,000 scholarship awarded 
annually.

Recognise excellence 
and achievement 
through Telstra’s 
Northern Territory 
Remote Indigenous 
Student of the Year.

Telstra Customer 
Sales and Service

By February 
2012 and 
annually

$1,000 award presented annually.

Help students in 
remote communities 
access educational 
programs through 
a purpose-built XO 
laptop by partnering 
with One Laptop Per 
Child Australia (OLPCA).

Telstra Customer 
Sales and Service

From March 
2010 to 
February 2013

Awareness of Telstra’s community 
involvement increased.

Telstra Innovation, 
Products & Marketing 15,000 Laptops deployed by 2013.

Help build a critical 
mass of leaders 
and advocates in 
Indigenous education 
by supporting the 
Stronger Smarter 
Institute (SSI).

Telstra Foundation

From 
December 2009 
to December 
2012

Funding distributed by Telstra 
Foundation.

800 leaders trained by SSI by 
December 2012.

Help develop 
Indigenous leadership 
by supporting  the 
Australian Indigenous 
Leadership Centre 
(AILC).

Telstra Foundation
From July 2010 
to June 2013

Funding distributed by Telstra 
Foundation.

Leadership skills of 650 people 
improved by AILC.

Help Indigenous 
children improve 
literacy and numeracy 
by supporting the La 
Perouse Youth Haven 
(LPYH).

Telstra Foundation
From July 2010 
to June 2013

Funding distributed by Telstra 
Foundation.

Literacy, numeracy and digital literacy 
of 40 Aboriginal children improved in 
first year, through LPYH.

Opportunities In Our COmmunITIes
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ACTION RESPONSIBILITY TIMELINE PERFORMANCE INDICATOR

Help Indigenous 
children develop 
language and literacy 
skills by supporting 
the Catherine Freeman 
Foundation (CFF).

Telstra Foundation
From July 2010 
to June 2013

Funding distributed by Telstra 
Foundation.

60 children participated in the Palm 
Island Early Childhood Language and 
Literacy Project, through CFF.

Up to 10 school and community 
members achieve Certificate IV 
accreditation, through CFF.

Help engage all 
Australians in 
Indigenous studies by 
supporting The Long 
Walk Trust (TLWT).

Telstra Foundation
From June 
2010 to June 
2013 

Funding distributed by Telstra 
Foundation.

Indigenous studies introduced in 90 
schools across Australia reaching 
8,000 students, through TLWT.

Help build resilience in 
Indigenous youth by 
supporting the Broome 
Aboriginal Media 
Association (BAMA).

Telstra Foundation

From January 
2009 to 
December 
2011 

Funding distributed by Telstra 
Foundation.

Program targeting numeracy, literacy, 
work-ready and life skills established 
by BAMA.

Help equip Indigenous 
youth with 
multimedia resources 
by supporting the 
National Centre of 
Indigenous Excellence 
(NCIE).

Telstra Foundation
From June 
2010 to June 
2013

Funding distributed by Telstra 
Foundation.

Online portal developed by NCIE.

Help expand 
Indigenous mentorship 
by supporting the 
Australian Indigenous 
Mentoring Experience 
(AIME). 

Telstra Foundation
From June 
2010 to June 
2013

Funding distributed by Telstra 
Foundation.

Program’s reach increased by AIME to 
3,000 mentors and 3,000 mentees per 
annum by 2014.

Help improve 
Indigenous literacy by 
supporting  SchoolAid. 

Telstra Foundation
From March 
2010 to 
December 2011

Funding distributed by Telstra 
Foundation.

SchoolAid achieve participation of 
3,500 primary schools in Indigenous 
Literacy Campaign by December 2011.

Opportunities In Our COmmunITIes
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Relationships wITh Our COmmunITIes

ACTION RESPONSIBILITY TIMELINE PERFORMANCE INDICATOR

Promote Telstra’s 
support of “You Me 
Unity”, Constitutional 
recognition of 
Aboriginal and Torres 
Strait Islander peoples.

Telstra Innovation, 
Products & Marketing

By end 
December 2013

Telstra’s support for “You Me Unity” 
established and promoted within the 
community. 

Incorporate Indigenous 
suppliers into Telstra’s 
procurement strategy 
through membership 
of the Australian 
Indigenous Minority 
Supplier Council 
(AIMSC).

Business Support & 
Improvement

By end 
December 2011

Indigenous suppliers fully integrated 
into Telstra’s procurement practices 
and adherence to AIMSC principles.

Engage an AFL 
Indigenous Telstra 
Ambassador as 
part of the Telstra 
Ambassador strategy.

Telstra Innovation, 
Products & Marketing

By end  
July 2014

Build on Adam Goodes role as an 
Ambassador - identify and build 
opportunities to align Adam with 
Telstra.

AFL Dreamtime at the 
G - Indigenous All Star 
Game.

Telstra Innovation, 
Products & 
Marketing 

By end  
July 2014

One Telstra Indigenous Program 
showcased at “Dreamtime at the G” 
each year.

Identify and engage 
NRL Indigenous 
Ambassador.

Telstra Innovation, 
Products & Marketing

By end  
July 2014

Preston Campbell engaged as NRL 
Indigenous Ambassador and role 
further developed.

Identify opportunities 
related to Indigenous 
Team v NRL All Stars 
match, pre-season 
2010.

Telstra Innovation, 
Products & 
Marketing 

By end 
February 2014

One Telstra Indigenous Program 
showcased at NRL All Stars Match 
each year.

In conjunction with 
First Nations Disability 
Network (Australia)
engage Indigenous 
people with a disability  
to create innovative 
telecommunications 
solutions  for these 
customers.

Strategy & Corporate 
Services

By end 
December 2014

Innovative opportunities identified 
to improve Telstra’s products and 
services for Indigenous people with a  
disability.
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ACTION RESPONSIBILITY TIMELINE PERFORMANCE INDICATOR

Grow Telstra Art Award 
as part of  National 
Aboriginal and Torres 
Strait Islander Art 
Award (NATSIAA) 
into Australia’s most 
significant Indigenous 
arts program.

Telstra Innovation, 
Products & Marketing

By end 
December 2014

Partnership retained.

50 to 70 Indigenous artists shortlisted 
for the Telstra Art Award per year.

National footprint of entrants from 
outside NT increased by 10% each 
year.

Provide Telstra 
Assistance Fund 
(TAF) support to 
communities on 
NATSIAA Winning 
Artist tour each year. 

Telstra Innovation, 
Products & Marketing

Commence 
2012, with 
annual 
measurement

TAF grant given away to each 
Community on NATSIAA Winning 
Artist tour.

Establish curator 
Internship with 
NATSIAA. 

Telstra Innovation, 
Products & Marketing

Commence 
2012, with 
annual 
measurement

Curator Internship awarded each year 
as part of NATSIAA awards.

Create and present 
the inaugural “Junior 
Award” as part of the 
NATSIAA program.

Telstra Innovation, 
Products & Marketing

By end 
January 
2012 

Inaugural Winner identified.

Encourage talented 
Indigenous singers 
to be included in 
the Telstra Road 
to Discovery 
program. 

Telstra Innovation, 
Products & Marketing

By end August 
2014

Increase numbers of Indigenous 
participants in the program.

Continue to support 
the Telstra Road to 
Discovery Legacy 
Program – Keep the 
Music Playing by 
conducting regional 
music workshops and 
providing equipment in 
the local communities 
and providing grants 
of between $1,500 to 
$1,600.

Telstra Innovation, 
Products & Marketing

By end of 
August 2014

Increase numbers of Indigenous 
participants in the program.

Relationships wITh Our COmmunITIes
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Respect FOr Our COmmunITIes

ACTION RESPONSIBILITY TIMELINE PERFORMANCE INDICATOR

Promote the 
celebration of 
Indigenous culture 
through a NAIDOC 
Grants Program for 
Telstra teams.

Human Resources

Annually 
by end July 
(undertaken 
since 2009)

Grants distributed.

Celebrations conducted.

Pilot program 
in Arnhem Land 
to engage with  
Indigenous Ranger 
groups  for the Facility 
Management of 
Telstra Network Site 
maintenance.

Telstra Operations December 2014

Local Indigenous representatives 
where appropriately skilled; 
competitively priced; and able to 
deliver in timely manner - engaged 
for ad-hoc and programmed Grounds 
Maintenance. 
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to improve TelstraÕ s 
attraction, recruitment, 
engagement and retention of 
Indigenous employees.

People in shot, left to right:

Lo Murphy, Communications Technician (Former Trainee)

Liz Johnston, Communications Technician (Former Trainee)

Brodie White, Communications Technician (Former Trainee)

Our PeOPle
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ACTION RESPONSIBILITY TIMELINE PERFORMANCE INDICATOR

Complete Feasibility 
Study for Indigenous 
employment at Telstra.

Human Resources
December 
2011 

Study completed.

Use results of 
Feasibility Study to 
develop and begin 
implementation of 
targeted Indigenous 
Employment Plan.

Human Resources
Plan in place 
for March 2012

Plan in place ready for 
implementation, measured in 
accordance with Performance 
Indicators in Plan.

Establish agreement 
with Australian 
Employment Covenant 
to improve sustainable 
employment for 
Indigenous people at 
Telstra. 

Human Resources

Agreement 
established 
July 2011 
and reviewed 
annually

Agreement in place and commitments 
achieved as per agreement.

Explore and determine 
suitability of 
Indigenous Cadetships 
for Telstra.

Human Resources
Determination 
by July 2012

Implementation underway, if 
appropriate, for intake in January 
2013.

Support a 
sustainable increase 
in traineeships for 
Indigenous people at 
Telstra.

Human Resources
July 2011 
and reviewed 
annually

Indigenous trainees as:-

•  at least 10% of annual intake in 
Telstra Operations.

•  at least 10 Indigenous trainees 
employed in Telstra Customer Sales 
and Service annual intake.

Continue support to 
ensure success for new 
Indigenous trainees. 

Human Resources

Process 
embedded in 
traineeship 
intakes

At least 85% of Indigenous trainees 
who complete their traineeship move 
into ongoing employment with 
Telstra, where jobs are available.

Increase in the number 
of Indigenous trainees 
who move into 
ongoing employment 
with Telstra.

Monitored 
quarterly from 
July 2011

Opportunities FOr Our PeOPle
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ACTION RESPONSIBILITY TIMELINE PERFORMANCE INDICATOR

Offer a mentor to 
all new Indigenous 
employees as part of 
Telstra Onboarding 
and Induction.

Human Resources
Monitor 
formally, twice 
annually

Mentor offered as part of Onboarding 
process for 100% of new Indigenous 
employees.

New Indigenous employees are 
retained, with monitoring at 13, 26 
and 52 weeks.

Support leadership 
development for 
Indigenous employees 
through external 
partnerships.

Human Resources

Approach 
developed 
by end 2011. 
Opportunities 
identified 
through talent 
identification 
and 
development

10% of Indigenous employees, who 
have not participated, identified for 
participation each year that program 
is offered.

Ensure Indigenous 
employees with 
identified potential 
receive sponsorship 
opportunities.

People Managers of 
identified employees

Process in 
place for end 
2011

Sponsorship arrangements in place 
and active.

Continue sustainable 
network for Indigenous 
employees at Telstra.

Human Resources
Ongoing, 
reviewed 
annually

Network active and maintained.

Continue annual 
intake of Indigenous 
students from St 
Ignatius College for 
post-secondary work 
experience in Telstra 
Wholesale.

Human Resources Each 
November 
from 2011, 
subject to 
annual review

2 placements offered, subject to 
annual review.

Telstra Wholesale

Opportunities FOr Our PeOPle
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Relationships wITh Our PeOPle

Respect FOr Our PeOPle

ACTION RESPONSIBILITY TIMELINE PERFORMANCE INDICATOR

Develop a segmented 
employee value 
proposition (EVP) 
for Indigenous 
employment.

Human Resources July 2012
EVP developed, with execution 
funded and implemented in mass and 
targeted campaigns.

ACTION RESPONSIBILITY TIMELINE PERFORMANCE INDICATOR

Present an annual 
recognition award 
for  outstanding 
performance by 
Indigenous employee 
at Telstra as part of 
NAIDOC celebrations.

Human Resources
July annually 
since 2005

Awards made and company-wide 
recognition promoted.

Provide access to 
Indigenous cultural 
competence training to 
Telstra employees.

Human Resources

Phased 
approach in 
place from 
July 2011

Training completed by:-

•  all people managers of Indigenous 
trainees and employees by end 2011; 

•  all Careers Centre recruiters by July 
2012; and

•  by all Telstra People Managers by 
end 2012.

Develop and 
implement Indigenous 
Community Leadership 
and Engagement 
aspects into 
Telstra Leadership 
Development 
Framework for our 
Executive population.

Human Resources
From January 
2012

Approach developed and integrated.

Leadership and community outcomes 
monitored and reported.
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sChedule OF aCTIOns 
 as Per reCOnCIlIaTIOn ausTralIa FramewOrk

Opportunities

Relationships

Respect

Mr Donegan and his winning  

Telstra Art Award entry in the  

2010 National Aboriginal and  

Torres Strait Islander Art Award.
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OPPORTUNITIES FOR OUR CUSTOMERS

Promote the Indigenous Hotline (1800 444 403) to Indigenous customers in remote Australia to provide 
advice and information about Telstra’s products and services, billing and plans.

Optimise calling and other pre-paid products for remote Indigenous communities.

OPPORTUNITIES IN OUR COMMUNITIES

Provide an Indigenous student access to higher education at Southern Cross University.

Recognise excellence and achievement through Telstra’s Northern Territory Remote Indigenous Student 
of the Year.

Help students in remote communities access educational programs through a purpose-built XO laptop by 
partnering with One Laptop Per Child Australia (OLPCA).

Help build a critical mass of leaders and advocates in Indigenous education by supporting the Stronger 
Smarter Institute (SSI). 

Help develop Indigenous leadership by supporting  the Australian Indigenous Leadership Centre (AILC).

Help Indigenous children improve literacy and numeracy by supporting the La Perouse Youth Haven 
(LPYH).

Help Indigenous children develop language and literacy skills by supporting the Catherine Freeman 
Foundation (CFF).

Help engage all Australians in Indigenous studies by supporting The Long Walk Trust (TLWT).

Help build resilience in Indigenous youth by supporting the Broome Aboriginal Media Association 
(BAMA).

Help equip Indigenous youth with multimedia resources by supporting the National Centre of Indigenous 
Excellence (NCIE).

Help expand Indigenous mentorship by supporting the Australian Indigenous Mentoring Experience 
(AIME).

Help improve Indigenous literacy by supporting  SchoolAid .

how opportunities for Indigenous people, organisations and 

communities are important to Telstra and our shared success.
Opportunities
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OPPORTUNITIES FOR OUR PEOPLE

Complete Feasibility Study for Indigenous employment at Telstra.

Use results of Feasibility Study to develop and begin implementation of targeted Indigenous 
Employment Plan.

Establish agreement with Australian Employment Covenant to improve sustainable employment for 
Indigenous people at Telstra.

Explore and determine suitability of Indigenous Cadetships for Telstra.

Support a sustainable increase in traineeships for Indigenous people at Telstra.

Continue support to ensure success for new Indigenous trainees.  Increase in the number of Indigenous 
trainees who move into ongoing employment with Telstra.

Offer a mentor to all new Indigenous employees as part of Telstra Onboarding and Induction.

Support leadership development for Indigenous employees through external partnerships.

Ensure Indigenous employees with identified potential receive sponsorship opportunities.

Continue sustainable network for Indigenous employees at Telstra.

Continue annual intake of Indigenous students from St Ignatius College for post-secondary work 
experience in Telstra Wholesale.

RELATIONSHIPS WITH OUR CUSTOMERS

Improve access to telecommunications in remote Indigenous communities.

Provide appropriate telecommunications solutions to Indigenous organisations so they can deliver better 
health, education and economic outcomes for their clients.

Continue to serve our Indigenous customers who own and operate businesses.

Work with our customers to support the roll out of new infrastructure to remote Indigenous communities. 

how relationships between and among Indigenous and non-

Indigenous people are important to Telstra and our shared success.

Relationships
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RELATIONSHIPS WITH OUR COMMUNITIES

Promote Telstra’s support of “You Me Unity”, Constitutional recognition of Aboriginal and Torres Strait 
Islander peoples.

Incorporate Indigenous suppliers into Telstra’s procurement strategy through membership of the 
Australian Indigenous Minority Supplier Council (AIMSC).

Engage an AFL Indigenous Telstra Ambassador as part of the Telstra Ambassador strategy.

AFL Dreamtime at the G - Indigenous All Star Game.

Identify and engage NRL Indigenous Ambassador.

Identify opportunities related to Indigenous Team v NRL All Stars match, pre-season 2010.

In conjunction with First Nations Disability Network (Australia)engage Indigenous people with a 
disability  to create innovative telecommunications solutions  for these customers.

Grow Telstra Art Award as part of  National Aboriginal and Torres Strait Islander Art Award (NATSIAA) into 
Australia’s most significant Indigenous arts program.

 Provide Telstra Assistance Fund (TAF) support to communities on NATSIAA Winning Artist tour each year. 

Establish curator Internship with NATSIAA.

Create and present the inaugural “Junior Award” as part of the NATSIAA program.

Encourage talented Indigenous singers to be included in the Telstra Road to Discovery program.

Continue to support the Telstra Road to Discovery Legacy Program – Keep the Music Playing by 
conducting regional music workshops and providing equipment in the local communities and providing 
grants of between $1,500 to $1,600.

RELATIONSHIPS WITH OUR PEOPLE

Develop a segmented employee value proposition (EVP) for Indigenous employment.
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RESPECT FOR OUR CUSTOMERS

Use appropriate negotiation and consultation for access to traditional lands for the installation, 
operation and maintenance of Telstra’s network.

RESPECT FOR OUR COMMUNITIES

Promote the celebration of Indigenous culture through a NAIDOC Grants Program for Telstra teams.

Pilot program in Arnhem Land to engage with  Indigenous Ranger groups  for the Facility Management of 
Telstra Network Site maintenance.

RESPECT FOR OUR PEOPLE

Present an annual recognition award for  outstanding performance by Indigenous employee at Telstra as 
part of NAIDOC celebrations.

Provide access to Indigenous cultural competence training to Telstra employees.

Develop and implement Indigenous Community Leadership and Engagement aspects into Telstra 
Leadership Development Framework for our Executive population.

how respect for Indigenous people, culture, land and history is 

important to Telstra and our shared success.

Respect
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